Percent Change in Median-Housing Prices
for Repeat-Sales of Existing Homes

20.0
Price movements are based on repeat-sales
of the same single-family homes with Fannie
Mae or Freddie Mac mortgages.
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Utah Retail Sales Growth Rates
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Taxable Retail Sales as a Percent of Personal Income

40
Retail sales as a percent of personal income has slowly been
declining because as incomes rise consumers tend to spend a
larger percentage of their disposable income on services
38 (especially medical services) rather than goods. Professional
and business services are not sales taxable. On balance, the
price of services rise faster than the price goods.
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