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Utah hasthe Highest
Birth Ratein the Nation

Utah |
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Utahn’s Have a Long Life Expectancy

Minnesota
Utah _
North Dakota _

lowa
Colorado _
Nebraska _
Connecticut _
South Dakota _
|daho _

U.S. Average

735 74 745 75 755 76 765 77 775 78 785
Average Lifetimein Years. Top Ten States




Utah 1s Right in the Center of the

Percent Change in Population
1990-1998

High 5 17.4t0 45.4

Similar to 87t 17.3
LS Percent (8.7) 4410 8.6
-13.8104.3
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Source. Population Estimates Program,
LIS Bureau of the Census










In Utah the Issue s net grewth,
put gquality. Stopping,or
controllingigrowth 1s unrealistie:

Growith will, happen. Our
generation’ s.obj ective i1sto
preserve guality-.




The Public Views Growth as
the Most Important I ssue
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Envision Utah:"WorKing to Keep Utah
Beautiful,, Rrosperoeusyand,Neighborly

Publiic/private community
partnersnip

Partnership includes, 100+
partners from all fiacets,of
Utah life we
Multi-year, multi-million (I S
dOI I ar ef fort A Partnership for Quality Growth
Goal isto promote a Quality

Growth Strategy which will

help maintain the quality of

our state




State and L ocal Government's
Contribution to Envision Utah

-

ENVISION UTAH

Public/Private Collaboration

Public Outreach/ Education/ Involvement
Expert Panels

Scenario Development

Publicly Supported Growth Strategy

Data Development

Mapping

Modeling




Study Area

Erigham Cit
righam Ci Yﬁ
Box Elder

Digwis

Fartn ingt on

Sumimit
Sdlt Lake City

Salt Lake
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Wazatch

Taoele

Greater Wasatch Area




Envision Utah, Medeling

Transportation

Planning Model

Geographical
Information
System Land
Use: Analysis

Air Quality

Planning Model
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Infrastructure
Cost -
Assessment

Water
Supply/Demand




Envision Utah,Process




1995
Urban Area

Population 1,6 Million e QGET




2020
Potential Urban Area

Population 2.7 Million 1‘%9' QGET




2050
Potential Urban Area

Population 5 Million

& QGET







Iransportation €hanacteristics
SL.C-Provo Urbanized"Area

VMT Per
Capita

Peak Period
Delay Per Trip
(minutes)

Avg. Peak
Period Speed
(mph)
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Worksnep, #1

Whereto,Grow?

m \What areas should be off
l[imits?

m \What areas‘are options for
growth?

How much land will be
needed for future generations?




\Woerksnep,#2

How! toGrow?

What kind of
communities make sense
here?

Will future communities
be different?

How can we make our

communities more
wal kable?




MajenPublic Werkshop Findings

-- Participants preferred greater pepulation numbers
iR Infill areas than new, expansion

- Nearly all participantsindicated thatonly
minimal development sheuld occur in the\WWasateh Bagk

- Rail was seen asian essential cemponent of

the region’ s growth

-- Participants expressediageneral preference for
wal kable devel opment

-- Near general consensusthatcritical lands
should be conserved




Scenario A
New and Existing Development

« Continuation of Recent Trends
e Larger lot sizes
» More auto-oriented development will occur,

Small Tawn o Small Business  Shapping Canter  Radl Tranalt  Apartments Town Homes Single Famdly Homes Farming

_ igpam City

Scenario A

/N Freeways
- New

Development

I Existing
Development
Water Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Regionai and Urban Planning

s QGET




Scenario B
New and Existing Development

* Baseline - implement adopted plans
* Dispersed development pattern
common in last 20-30 years
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-.")n'\aIITf\l'«\ﬂ.I Small Business  Shopping Center  Rall Transit  Apartments Town Homes Single Famdly Homes Farming

- | Brigham Gity

Envision UTaH

A Parerevshib for QJualiey Sroueh

Scenario B

/v Freeways
- New

Development

I Existing
Development

Water Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Regionai and Uithan Planning
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Scenario C
New and Existing Development

» More infill and redevelopment
* Growth on new land focused into
walkable, transit-oriented communities

iz mmmm sm«dﬂ

i
Small Town Small Business  Shopping Center  Rall Translt  Apartments Town Homes Single Family Homes Farming
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Scenario C

/N Freeways
- e

Development

I Existing
Development

Water Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Repionai and Uirban Planning
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Scenario D
New and Existing Devel opment

« Significant increase in densities
 Extensive infill and redevelopment
 Extensive transit system

Small Tm T Smail Business Shopping Center Rall Translt  Apartments Town Homes Single Family Homes Farmmg

ENHHOM UTAH
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Scenario D

A/ Freeways
- New

Development

I Existing
Development

YWater Bodies

Wetlands &
Floodplain

Fregonese
althorpe
sociates

Regionai and Uithan Planning
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Envision UTaH

A Mazrrership for Dualiey Groweh

Developed

Area

- Scenario A

Fregonese
althorpe
sociates

Regionai and Uithan Planning

-
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Envision UTaH

A Pazrrership fos b

liey Crouweh

Developed

Area

- Scenario A
- Scenario B

Fregonese
althorpe
sociates

Regionai and Uithan Planning
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Scenario €

Fregonese
althorpe
sociates

Regionai and Lithan Planning




Area

Scenario C

- Scenario D

Fregonese
althorpe
sociates

Repionai and Uithan Planning




[Farm L and Converited to
Urban Useldy 2020
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\ enicle Milesef hravel Per Day
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Pereentage of PopulationWithin 1/2 Mile
ohRail Transit:2020
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Perr Capita Water Use: 2020
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. otal] nfrastructur.e Costs
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“ e EnvisienWtah
Scenari0s,forced people
to make cholcesthey

didn’ twant texmake.”

Dan“Lofgren, Envision Utah Partner




Ohservations About Public Reaction
to Scenarios

m Complexity ofIssues caused some
mi sunderstandings

m Some people féelt frustrated

m |nherent conflicts emergea

m Distinct realization that,choices have
consequences andyou can't haveit all




LargelLot S ze and
Conservation of Open Space

Average Single Family
Lot Size
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Effiective Transit and \Water Supply

Scenario.D Transit

and Density Salt'Lake County
TS 4 | Water.Demand
400,000
350,000
300,000 -
250,000 -
200,000 -
150,000 -
100,000,
50,000 -

—
(0]
(0]

LL
)
| -
&)

<

— Supply Demand




Density and Air. Qual ity

Persons Per
Residential Acre

A B C D

Alr Quality Seore
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Envision Utah,Process

Quality
— —> mad Growth
Strateg




Devel oping the Strategy
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m January Surveys == 550,000 N
distributee A = ;

m Partnersnip Meetings -- |
Cross-section of 110+

partners HELP DEGIDE THE
m Public Workshops - FUTURE OF THE GREATER
dozens held WASATGH AREA.

Review our thui;:s :utrl 32_2":; I::H vﬂ! :t::ﬂ :l:sd m:::LLh:; questionnaire,
m Feedback from Local B et AT
Off i Ci aI S w1 B i e (b ai ayncdhilre Bt o bt thi el omhcors o i M




Choosing axScenario

40% -
35% -
30%: -
25% -

20% -
15% -
10% -
5% -




What 1s a Quality Growth
Strategy?

m Goalsthat express the desires of,most
Utahns

m Strategies - actions we'should take to

Implement the goals

m A map to show Impertant concepts - where
Investments should be made, or epen space
preserved




ENVISION UTAH

A Partnership for Quality Growth




Envision Utahhs Six Goals

m Enhance alt quality

m [ Acrease mobilitysand transportation choices
m Presenve critical |ands

m Conserve and maintain availability ef water

resources

m Provide housing opportunitiesfor arange of
family and income types

m Maximize efficiency 1 publicinfrastructure
Investments




Baseline Scenario

Development
Types

Non-Walkable

Low Density
Residential

Industrial, Office
Activity Center

Walkable
|| Townand Village

- Downtown
Open Space

Rural Cluster

N Rail Transit

Quality Growth Strategy




Emphasis ol Strategies

m Mandate\without
mandates

m Quality growth
“Invitation”
m Carrots, not sticks

m Based on voluntary.
cooperation

m




“ ... the only way we will ever
arrive at a new and higher
approach to our man-made and
natural environment is if we all
somehow achieve a new and

higher level of cooperation.”

Joel Garreau, Edge Cities




Restructure WatenBills to
Encourage Conservation

m providesafinancial
reward to customers
who reduce water
consumption

m allows waterproviders
to encourage
conservation without
jeopardizing ability to
COVer COosts




Create,M ore Mixed-tse And
Walkahle,Neighberhoeod Zoning to
Encourage aMix of Hous nghl ypes

m single-fiamily attached
products

town homes
condominiums
single-family detached homes

small-lot detached
condominiums

m Apartments
m Single-room occupancy

m residences




Principles Treat Streets as Public Amenities

HERMEFAG

CONDOr EiuMS

supporting alternative modes through urban design




Principles Treat Streets as Public Amenities

supporting alternative modes through urban design




A m enities
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T reat Streets as Publ
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supporting alternative modes through urban design




Principles Treat Streets as Public Amenities

Developed by Steve Price

in association w/Dover Kohl & Partners
& G latting Jackson

for Johnson City Tennessee

supporting alternative modes through urban design




Createra Network of Bikeways
and Trals

m {mprovesar quality
m headlth benefits to those
who walk or bike

regularly

® Mmore transportation
choices

m |owers infrastructure
costs

m |owers personal

transportation costs

m




Strategy: Anaysis

m L and Use--,Consenves More [Land

m Housing == Py desiWliere ChoicerVliarket By en
m Transportation-- More Efficient, Less Conpesion
m Air Quality --Lower Emissions

m Water Demand -- Reduees, Consimption

m |nfrastructure Cost -- Reguires L ess Money
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Baseline Strategy

O Current Developed Area E Developed Area: 2020
E New Developed Area Since 1998




Agricultural IEand Converted to
Urean Use:2000-2020

Strategy

Baseline

0 20 40 60 80 100 120 140 160
Square Miles




Transportation,Cemjparison

Percent Diifif erence Between Strategy andiBaseline: 2020

VMT | -8.0%

VMT/Capita | -3.4%

Average Peak Speed

Average Trip Time |[-5.

Transit Trips 37.5%

|

-10% 0% 10% 20% 30% 40%




Emissions Comparison

Percent Difiference Between Strategy and Baséline: 2020

-8% -1% -6% -5% -4% -3% -2% -1%
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Water Demand:current and 2020

1,200,000 -
1,008,800
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Total hnfrastructure Costs; 1998-2020

$26.5

Baseline Strategy
B Roads @ Transit H Water M Other (Sewer, Utilities)




Qualtty:Growth "Planning Utah Style

Quality growth cannot be
created by some sortof regional
growith czar

It must evolveat the |local level
with aregional backdrop

Our mantrais state leadership,
local responsibility
Understanding tradeofifis and
seeking balance is key

Once you' ve seen one regional
planning effort, you' ve seen one |
regional planning effort
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Thefutureisnona gift.
|t IS,anachievement.

| TS net sametning

weenter it 1s
somethingwe cr eate.




